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The Austrian Federal Chamber of 
Labour is by law representing the 
interests of about 3.4 million em-
ployees and consumers in Austria. It 
acts for the interests of its members 
in fields of social-, educational-, 
economical-, and consumer issues 
both on the national and on the 
EU-level in Brussels. Furthermore 
the Austrian Federal Chamber of 
Labour is a part of the Austrian social 
partnership. The Austrian Federal 
Chamber of Labour is registered at 
the EU Transperency Register under 
the number 23869471911-54.

The AK EUROPA office in Brussels was 
established in 1991 to bring forward 
the interests of all its members directly 
vis-à-vis the European Institutions.

Organisation and Tasks of the 
Austrian Federal Chamber of Labour

The Austrian Federal Chamber of 
Labour is the umbrella organisation of 
the nine regional Chambers of Labour 
in Austria, which have together the 
statutory mandate to represent the 
interests of their members.

The Chambers of Labour provide their 
members a broad range of services, 
including for instance advice on matters 
of labour law, consumer rights, social 
insurance and educational matters.

Rudi Kaske 
President

More than three quarters of the 2 million 
member-consultations carried out each 
year concern labour-, social insurance- 
and insolvency law. Furthermore the 
Austrian Federal Chamber of Labour 
makes use of its vested right to state its 
opinion in the legislation process of the 
European Union and in Austria in order 
to shape the interests of the employees 
and consumers towards the legislator.

All Austrian employees are subject 
to compulsory membership. The 
member fee is determined by law and 
is amounting to 0.5% of the members‘ 
gross wages or salaries (up to the social 
security payroll tax cap maximum). 
560.000 - amongst others unemployed, 
persons on maternity (paternity) leave, 
communityand military service - of the 
3.4 million members are exempt from 
subscription payment, but are entitled 
to all services provided by the Austrian 
Federal Chambers of Labour.

Werner Muhm
Director
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Executive Summary
The European Commission is making 
efforts to create a digital single market, 
which aims to ensure through various 
measures that Europe will become one 
of the pioneers of the digital economy.

The changes, which represent a digi-
tal transformation, make it necessary 
to develop strategies at the European 
level in order to increase the growth, 
employment and prosperity potential 
of technological opportunities as much 
as possible.
 
The Federal Chamber of Labour (BAK) 
welcomes, in principle, the fact that 
the European Union is dedicated to 
this important matter and attaches a 
central significance to digitisation as 
the basis of future opportunities.

In order that all segments of society 
benefit equally from the advantages of 
a digital strategy and can profit from 
the development, it is however nec-
essary to pay attention to all interests 
equally.

A wide range of measures to contrib-
ute to this objective can therefore be 
found in the comprehensive package. 
Data privacy, online trade, postal ser-
vices, infrastructure, standardisation, 
frequency management, VAT, consum-
er protection, and other areas that are 
to be adapted to the challenges of a 
digital world are addressed.

The Commission speaks of an absolute 
growth potential of up to 415 billion eu-
ros and positive employment effects. 

Although it is undoubtedly true that the 
digital transition may create additional 
opportunities for businesses, employ-
ees and consumers, and that it is prac-
tical and necessary to take advantage 
of this dynamism, the actual figure 
remains questionable. Upon closer 
reading, the method of calculation 
and the underlying assumptions are 
not clear. The 415 billion euros should 
also be put into perspective in relation 
to the total GDP of the EU, of around 
14 billion euros for 2014. However, the 
question of the distribution of the posi-
tive effects of a digital single market 
and the resulting productivity gains 
and prosperity resulting from this ap-
pear to be much more important than 
the question of the quantitative growth 
opportunities that emerge by removing 
existing obstacles.

The Commission, however, leaves 
many questions unanswered in this 
regard. In particular, the question of 
the use of employment potential and 
also of changes in the world of work 
and the related quality of jobs is only 
addressed in a secondary way.

In order to support the aim of increas-
ing potential through a digital single 
market, more significance must there-
fore be placed on the impact of the 
strategy on employees and employ-
ment.
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Consumer and data protection

From the consumer perspective, en-
suring that the EU’s single market is fit 
for the digital age also requires swift 
action, especially the removal of ob-
stacles to cross-border online activi-
ties, the European Commission notes 
in its draft strategy for the digital single 
market. The project should bring In-
ternet users only clear improvements, 
projects are outlined which imply a de-
terioration compared to the status quo.
 
The negatives: Consumer and data 
protection is neglected.
 
Promoting Big Data applications at the 
expense of data protection and the 
intensified prosecution of copyright 
infringement without a clear demarca-
tion between affected commercial and 
private users is also not acceptable 
from the consumers’ perspective.

Employment aspects of the digital 
single market

The digital transformation in the single 
market has already had a significant 
impact for employees, both in the ser-
vice and industrial sectors.

However, a basic analysis on how the 
digital transformation will affect the 
labour market in the coming years is 
lacking. Investigations to determine 
the changes which can be expected 
in traditional jobs are not mentioned in 
the Commission document. However, 
precisely this kind of information would 
be essential for the implementation of 
appropriate policy measures (for ex-
ample in the area of training).

The European Commission also re-
mains vague on the matter of the crea-
tion of new jobs in the new digital mar-
kets. The Commission states that up 
to 6.1 million new jobs were created in 
the ICT professions between 2000 and 
2012. However, the Commission does 
not venture to look ahead. Only in the 
app industry does the Commission be-
lieve in an increase of 1.8 million jobs 
(if support staff are included, this could 
account for 3 million additional jobs) 
between 2013 and 2018.

From the perspective of the BAK, the 
following employment and social poli-
cy issues need to be addressed as part 
of a digital single market strategy:

• he risks and negative impacts on 
the labour market and labour or-
ganisation associated with digiti-
sation. This concerns, for example, 
the increase in precarious employ-
ment relationships and thus the 
increasingly difficult access to so-
cial security systems (health insur-
ance, pension, unemployment), as 
well as rising income differentials 
for growing groups of workers. 
Measures to counteract this must 
be included in the overall strategy 
(qualification, reduction of working 
time, analysing the effects on em-
ployment in individual industries, 
etc.).

• The assurance of minimum 
standards in new forms of em-
ployment, which accompanies 
the cited increasing insecurity 
and a permanent balancing act 
between employment and self-
employment. Here, an extension 
of the term employees that takes 
account of these developments 
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should be considered. Formally, 
for example, crowdworkers are 
self-employed, but they are in fact 
dependent on a few companies, 
and thus satisfy the conditions of 
employment. Possibilities must be 
identified to offer these persons 
both labour and social security.

• Protection of personal employee 
data and appropriate European 
minimum standards with an “es-
cape clause” that allows one to go 
beyond these standards.

• Improving law enforcement for 
salaried employees, which will 
be made more difficult with en-
hanced cross-border employment 
relationships (for example in the 
question of which law is appli-
cable when the service provision 
takes place in the network).

• The active involvement of market 
participants, consumers and au-
thorities is announced for the in-
ter-sectoral studies notified in the 
text. What is missing is the explicit 
involvement of employees.

• Furthermore, it must be ensured 
that even in a shift of the value 
chain, the winners of digitisa-
tion make a fair contribution to 
securing future social systems in 
Europe. Also, to prevent the conse-
quential erosion of the sustainable 
European social system.

The international dimension of the 
digital single market

The Commission announces in its 
Communication that it expects open-
ness from its trading partners in the 
digital markets and calls for an effec-
tive enforcement of intellectual prop-
erty rights. The Commission did not 
elaborate on aspects concerning em-
ployment and consumers.

More far-reaching efforts would be 
needed for this:

• The European Commission has to 
establish a framework to ensure 
that the digital transformation 
does not lead to the relocation of 
jobs (digital service occupations, 
traditional occupations) to third 
countries.

• The (official) transfer of European 
data to third countries, represent-
ing a high value for the digital 
single market (for example, in the 
context of Big Data or data mining) 
should be clarified. The Free Trade 
Agreements of the European Un-
ion must therefore be designed 
accordingly.

• The BAK is very critical of the inclu-
sion of provisions concerning intel-
lectual property rights. The inclu-
sion of such provisions in the Free 
Trade Agreements could mean a 
cementation of the existing law. 
This has a counter-productive ef-
fect on a redesign of balanced 
property rights in the digital envi-
ronment, which will be demanded 

www.akeuropa.eu


www.akeuropa.eu Digital Single Market, COM(2015) 192 final 6

during public discussions on copy-
right. This is an important reason 
to refrain from the inclusion of 
intellectual property rights in Free 
Trade Agreements.

In addition to the interests of rights 
holders in strong property rights which 
can also be enforced abroad, the inter-
ests of the general public (for example, 
access to information, usufruct, safe-
guarding of fundamental rights such 
as data protection, privacy) should 
be protected. A balance of interests 
should be sought. 

Comments on the individual meas-
ures fields

Online shop

The European Commission wants to 
create a free single market for online 
activities, which offers new start-ups as 
well as established companies offering 
growth opportunities and which helps 
Europe to play a leading role in the in-
formation and communication technol-
ogies sector. The strategy rests on three 
pillars: better access for consumers and 
business to online sales of goods and 
services, the right legal framework for 
digital networks and services and the 
optimum use of the growth potential of 
the digital economy.

The BAK does not share the assump-
tion of the European Commission that 
the “complicated, obscure” rules for 
the transaction may be the main rea-
son why consumers do not participate 
in cross-border trade. More and more 
consumers are sympathetic to local 
services where possible, in order to 
easily get in contact with the seller, if 

necessary, and in some cases for rea-
sons of sustainability in order to avoid 
long distances for transport, for exam-
ple. Ultimately, the information regard-
ing the potential savings of 11.7 billion 
euros that consumers will miss out on 
by their purchasing behaviour, is inad-
equate. Although consumers are clear-
ly interested in price, they are not only 
interested in price. Qualitative elements 
such as customer service in one’s own 
native language or branches in close 
proximity, to which one can turn per-
sonally, are at least just as important.

Against this background we in principle 
support the plans of the European Com-
mission to promote cross-border online 
trade, but not at any price. The BAK 
definitively argues against the plan to 
completely unify all consumer and con-
tractual aspects of online trade. These 
relate both to the online purchase of 
conventional goods, as well as to those 
non-physical goods.
 
In addition to the concern of a down-
ward harmonisation of the level of pro-
tection it should in particular be noted 
that national contract law recognises 
difficult issues and years of case law 
have been necessary in order to ad-
equately clarify many details. A swift 
clarification of many details by the na-
tional courts in favour of consumers can 
also not be expected, since as a rule 
the ECJ would have to deal with the out-
standing legal issues.

In the opinion of the BAK, there is also 
no objective justification to treat con-
tracts for the acquisition of digital goods 
any differently from any other contracts 
in terms of contract or consumer laws, 
in which goods or services are acquired. 
There would undoubtedly be a need for 
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selective amendments, but on no ac-
count would there be a need for the de-
velopment of its own, separate contract 
law for the described product category. 
So, for example, a clarification that the 
consumption of digital goods, which 
usually use copyright user licences, will 
be subject to the same consumer rights 
(such as warranty, damage compensa-
tion, resale) which apply to the acqui-
sition of other goods or services is re-
quired.

It must also be noted that there are, in 
any case at the EU level, fully harmo-
nised special rules that meet the spe-
cific needs of online business in the 
form of the Consumer Rights Directive. 
Relating to contract law matters, such 
as warranties, commercial guarantees, 
termination, conditions, etc., there are 
already substantial EU requirements, 
such as the Consumer Sales Directive 
and the Terms and Conditions Directive 
93/13/EC, which is designed to protect 
against unfair terms in consumer con-
tracts. Against this background, we 
support the approach to revise these 
guidelines insofar as this serves to en-
hance and develop EU-wide consumer 
protection. A preservation of the status 
quo by full harmonisation of the above-
mentioned Directives is, however, ex-
pressly rejected.

The BAK strongly recommends to first 
of all gather practical experience on the 
effects and possible weaknesses of the 
implementation of the Consumer Rights 
Directive in practice.

Also rejected from the point of view of 
the consumer is the proposal from the 
initial draft Communication that in future 
the laws of the country of origin of the 
provider should apply to the cross-bor-

der online purchase of physical goods. 
Thus the previous consumer-friendly 
rules on the law applicable to contracts, 
in accordance with the so-called Rome I 
Regulation for the online sale of goods, 
would be invalid. This provides that the 
domicile of the consumers should be a 
point of contact for the applicable law. 
With such an initiative the confidence of 
consumers in the digital single market 
would not be strengthened but - on the 
contrary – this would be lost.

Affordable, high-quality cross-border 
parcel services

In the light of increasing online trade, 
parcel services are of significant impor-
tance. Indeed, obstacles to the delivery 
of parcels are often an impediment to 
cross-border online orders. There is 
therefore no opposition to the proposal 
of improved price transparency and 
regulatory supervision of parcel deliver-
ies and a systematic reappraisal of the 
pricing criteria also seems appropriate.

However, high cost differences between 
domestic and foreign deliveries are only 
part of the problem for consumers, es-
pecially since such costs are often borne 
by traders. 
Much more important is the question of 
the delivery quality, because what it the 
benefit for consumers if the delivery costs 
are a few euro cents lower, but they are 
faced with significant problems in the 
delivery, such as the depositary point of 
a service being very far away or deliver-
ies are repeatedly not functioning. The 
quality, however, can vary greatly from 
postal service to postal service. While 
senders of parcels primarily look at the 
price of the service, recipients are highly 
dependent on the quality of service.

www.akeuropa.eu


www.akeuropa.eu Digital Single Market, COM(2015) 192 final 8

A clear increase of confidence in on-
line trade would also be expected if 
the recipients of packages are given 
increasing power to make decisions 
about which service they want to use 
to receive their shipments. Only the re-
cipients can assess whether or not the 
quality of service and the modalities of 
a postal service are workable for them, 
and function satisfactorily in their imme-
diate area. This would make competi-
tion in the postal sector into competition 
on quality, which could also ultimately 
benefit employees of the postal indus-
try.

Furthermore, it should be noted that 
working conditions in postal services 
are often particularly precarious. Post-
men and postwomen are often em-
ployed on a freelance basis via con-
tracts for work, they are often poorly 
paid and are only inadequately socially 
protected. Measures that primarily af-
fect the price of postal services thereby 
inevitably put pressure on the employ-
ees working there.

Therefore, all of the Commission’s ap-
proaches should in any case also ex-
amine the postal services and the effect 
of these approaches on the situation of 
employees.

Geo-blocking

There is no objection to the proposal on 
the intention to implement measures 
against unjustified geo-blocking. This 
is intended for online service provid-
ers, who refuse consumers access to 
a website or purchase options on their 
website depending on the nationality of 
the consumers or their geographical In-
ternet address.

The practice to reroute consumers to a 
local page with different, namely gen-
erally higher, prices also awakens at 
least the suspicion of unjustified geo-
blocking. These unfair practices would 
– according to the Commission – not 
infrequently be subject to agreements 
on the allocation of markets.

However, more specific ideas regarding 
which of the current practices are (un)
justified are required. Price discrimina-
tion by online retailers depending on 
the location from which consumers ac-
cess an online site is mentioned. It re-
mains unclear to what extent massive 
differences in the purchasing power of 
different populations may constitute a 
justification for different pricing (for ex-
ample between Spain and Germany/
Austria). It should also be ensured, how-
ever, that a ban on the geo-blocking of 
audiovisual media services does not 
result in particular programme offers 
no longer being offered to consumers 
for cost reasons. The licence acquisition 
for the broadcast rights in 28 Member 
States would simply be too expensive, 
which is why territorial restrictions are 
often the only way to bring expensive li-
cence products (films, music and sport-
ing events from major US producers) for 
broadcasting or to be offered in a non-
linear way on the Internet.

But price discrimination extends not only 
to consumers’ whole territorial markets 
depending on their country of origin, but 
also to certain consumer groups and 
individual consumers. Using dynamic 
pricing, the possibility exists on the In-
ternet to display an individual price for 
every potential client, on the basis of 
their previous Internet usage profile. 
Initial indications of this already exist: 
There is a suspicion that some online 

www.akeuropa.eu


www.akeuropa.eu Digital Single Market, COM(2015) 192 final 9

platforms adjust the price depending 
on from which mobile telephone or lan-
dline PC the order is placed. The higher 
the quality of the device, the higher 
– according to the assumption - may 
be the price the purchaser will accept. 
Such practices should be examined to 
see whether they are non-transparent, 
manipulative, discriminatory and there-
fore questionable under competition 
law. Regulating such practices to be 
consumer-friendly would be a matter of 
urgency.

Copyright

There is no fundamental objection to 
the plan to improve access to digital 
content. A right to portability of digital 
content is expressly welcomed. On the 
contrary, copy protection locks make it 
impossible for consumers to access le-
gitimate digital private copying.

Thus, at the request of major US pro-
gramme distributors, television pro-
gramme providers (public and private 
TV channels) are tending to offer only 
copy protected broadcasts. In this case, 
consumers can no longer save pro-
grammes as usual on hard disk video 
recorders in order to be able to watch 
at a later time. The time constraints 
of availability of content in the online 
media libraries of public broadcasters 
also have an impact in order to prevent 
consumers from consuming media at a 
self-determined time.

The Commission seems to primarily 
focus their concrete regulatory propos-
als on the problem of geo-blocking. 
However, it requires a far more ambi-
tious approach for a reform of the copy-
right: The EU Directive on Copyright in 

the Information Society (Info Directive 
2001/29/EC), for example, is from 2001 
and has never been revised. Compre-
hensive solutions which are based on 
the conditions of the digital world, tak-
ing into account the interests of the 
public (end users, education, science, 
libraries etc.) are required. Necessary 
amendments to the Info Directive in-
clude, for example, the securing of al-
ternative compensation systems (inde-
pendent of devices and storage media) 
for a fair balance of private copying. In 
order to secure a digital single mar-
ket, but also to provide legal certainty, 
modifications of the exemptions/ barri-
ers provisions of the Info Directive are 
unavoidable. The exceptions should not 
only be made compulsory for all Mem-
ber States, but also open to the extent 
that they are applicable to (everyday) 
acts with digital media. This mainly 
concerns the areas of private end user, 
the education sector, science, but also 
library activities.

With regard to rights enforcement, the 
Commission intends to primarily fo-
cus its policies on commercial rights 
violations. What impact the “follow the 
money” principle may have on users 
and consumers can only be assessed 
in the presence of a specific regula-
tory proposal. However, the previously 
defined concept of “infringements on 
a commercial scale” does not currently 
protect consumers against being crimi-
nalised. It is therefore necessary to in-
troduce a definition of this term, since 
the actions of private individuals are 
clearly excluded.

However, there is cause for concern 
that behind the announcement of more 
effective civil law enforcement possibili-
ties for the commercial infringement of 
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copyright on the Internet, there could 
also be a new attempt to monitor the 
behaviour of Internet users. 

In view of the still unclear rules on text 
and data mining, it should certainly 
be made clear that, through this, data 
collectors should obtain no licence for 
the analysis of personal data in copy-
righted material. From a data protection 
perspective, the initiative can relate only 
to information that does not contain 
personal information.

Needs-based telecom regulations

Although net neutrality is a central part 
of a consumer-friendly digital single 
market, no commitment to this can be 
found in the Communication. From the 
BAK’s perspective this is incomprehen-
sible, since this principle is a precondi-
tion for a fair treatment of consumers 
by all market participants. Therefore, 
we recall once again that the EU regu-
lation on “measures for access to the 
open Internet”, with its extensive scope 
for interpretation, does not adequately 
ensure net neutrality. Content and ser-
vice providers are already concluding 
agreements with Internet providers 
that guarantee special treatment for 
their services. Favouring certain ser-
vices at the expense of others should 
not become the rule. The competence 
of the Body of European Regulators 
for Electronic Communications (BEREC) 
to adopt guidelines on the interpreta-
tion of net neutrality provisions of the 
EU Regulation may also not correct 
the problem (too vague and unclearly 
formulated provisions). The same na-
tional conflicts of interest that currently 
prevent consumer-friendly provisions 
in the course of negotiations in the 

Council currently occur within BEREC. 
Against this background, the involve-
ment of other stakeholders such as 
consumer protection organisations 
would be essential in the development 
of interpretation aids.

Media legislation for the 21st Century

In terms of advertising and youth pro-
tection in media services it is necessary 
to ensure that a possible unification 
of the rules does not lead to a lower 
overall level of (advertising) protection. 
The reasoning of the Media Services 
Directive to make the regulation of 
electronic content less strict and exten-
sive than that for traditional television 
programmes (consumers could them-
selves determine the desired content 
from the diversity of offers on the In-
ternet), is inadequate. Given the domi-
nance of providers such as Facebook 
and the overall disregard for transpar-
ency principles (such as the neglected 
separation of editorial content and 
commercial communications in web 
services) for a long time we have not 
been able to assume sovereign con-
sumer behaviour on the Internet.

On the contrary: The need for protec-
tion in relation to non-transparent and 
harassing online advertising tech-
niques, as well as illegal advertising 
content in accordance with Article 9 of 
the Directive, is stronger than ever and 
extends to many more services than 
those in the current field of application 
of the Directive. In the competition for 
the time and attention of consumers of 
media content, there are now count-
less service providers who are not cov-
ered by the scope of the Directive.
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The Directive refers to conventional lin-
ear audiovisual content providers and 
Internet on-demand services (such as 
Netflix). However, from the perspective 
of consumers, in the Internet age there 
is the same need for protection, even 
for electronic media content that cannot 
or can only partly be construed as an 
audiovisual offer.

Needs-based regulatory framework 
for platforms and intermediaries

The promised analysis on the sharing 
economy and the distribution of illegal 
content on the Internet is welcomed.

Some platforms require a major struc-
tural change, posing not only com-
petitive issues, but also intervening 
in a profound way in previous rela-
tions regarding work and exchanges 
(the sharing economy, crowdworking, 
crowdsourcing ...). Care must be taken 
to ensure that, in addition to issues of 
fair competition, the impact on workers, 
social security systems and consumers 
are thoroughly investigated. 

Strengthening of trust and security for 
digital services and the handling of 
personal data

Basically, the efforts of the European 
Commission to take action against cy-
ber threats are welcomed. Within this 
context, however, the BAK strongly sug-
gests that the citizens of Europe expect 
more assertive behaviour from national 
governments, as from the EU institu-
tions, towards those countries whose 
intelligence services have manifestly 
excessively spied on European citizens 
and who also currently still continue 

these practices. In particular, since the 
EU “feels obligated to the safeguarding 
of personal data and the protection of 
privacy at the highest standard”, as set 
out in the Communication on the Digi-
tal Single Market, it would be high time 
to improve the protection of millions of 
Internet and telephony data against 
espionage. In addition, after the dec-
laration of invalidity of the Safe Harbor 
Agreement with the United States by 
the ECJ, the transfer of personal data to 
countries that do not have an equiva-
lent level of data protection should be 
regulated rapidly and to a much higher 
level of protection. The current practice 
by companies to support transatlantic 
data transfers on standard contractual 
clauses should be just as illegal as the 
facts of the Safe Harbor agreement, 
judged by the ECJ, because standard 
contractual clauses do not prevent dis-
proportionate access by enforcement 
and intelligence agencies on European 
consumer data stored in the US.

A revision of the e-Privacy Directive is 
welcomed, because the regulations are 
already technically outdated in many 
respects and do not offer consum-
ers adequate protection (such as new 
tracking methods including canvas fin-
gerprinting instead of cookies).

Building a data economy

Phrases such as “a free single market 
for data flows” and “easier handling of 
data” give the impression that modern 
strict data protection and the protection 
of privacy must step back with respect to 
the fulfilment of growth visions through 
Big Data services. As the initiative re-
lates to restrictions “for reasons other 
than privacy” it must be assumed that 
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all the uses to be considered contain no 
personal data. Since this is not realistic, 
however, it must be insisted that any 
measure should be critically scrutinised 
from a data protection law perspective. 
Also the question raised by the Com-
mission “regarding the ownership of 
data” can only be discussed with refer-
ence to the fundamental rights to data 
protection and privacy, and to previous 
case law on the self-determination of 
each individual regarding the data that 
relates to him.

Investments in the digital single market

The expansion of digital infrastructure is 
important in order not to fall behind in 
view of rapid technological change and, 
in particular, to make the advantages of 
the digital world accessible for every-
one. There are still considerable differ-
ences between regions and between 
rural and urban areas. Only if a high-
quality infrastructure is widely available, 
everyone can benefit from it. All efforts 
to stimulate investment in infrastructure 
are therefore welcomed. National and 
European support are needed for this, 
in particular for a more rapid expansion 
of infrastructure in rural areas, which is 
too slow and is not being developed in 
sufficient quality without proper govern-
ment support, and therefore there is a 
risk that these regions will lag even fur-
ther behind.
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Should you have any further questions
please do not hesitate to contact

Mathias Grandosek
T: + 43 (0) 1 501 65 2389
mathias.grandosek@akwien.at

Daniela Zimmer
T: + 43 (0) 1 501 65 2722
daniela.zimmer@akwien.at

and

Amir Ghoreishi
(in our Brussels Office)
T +32 (0) 2 230 62 54  
amir.ghoreishi@akeuropa.eu

Bundesarbeitskammer Österreich
Prinz-Eugen-Straße 20-22
1040 Vienna, Austria 
T +43 (0) 1 501 65-0

AK EUROPA
Permanent Representation of Austria to the EU
Avenue de Cortenbergh 30
1040 Brussels, Belgium
T +32 (0) 2 230 62 54
F +32 (0) 2 230 29 73
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